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August 11, 2008
HRG unveils 2008 six month hotel survey
- Corporates travel smarter -
Hogg Robinson Group’s (HRG) six month hotel survey has found that the international hotel market is proving resilient amid tough economic conditions with most regions experiencing growth. The emerging economies have maintained their previous strength with Moscow once again topping the chart as the most expensive destination for corporate travellers followed by Mumbai the financial capital of India. 
Other trends noted by the international corporate travel services company include: 
· Abu Dhabi has entered the top 10 for the first time and, with an average rate growth of 23%, its rates now rival those of Dubai, reflecting the burgeoning economy in the Gulf. 
· North America, where the dollar exchange rate has stayed relatively stable during the period, has stayed static with rates in New York remaining flat and marginal declines of 3% and 2% noted in Houston and San Francisco respectively. 
Margaret Bowler, Director Global Hotel Relations at HRG, says: “The hotel industry has continued to show an increase in hotel rates, albeit at a slower rate than we saw for the same period in 2007. However, as the market softens we can expect to see more hotels adopting sensible pricing in order to maintain current occupancy levels.”
In Austria and Hungary room rates are still favourable in comparison to other countries in Europe and this trend goes on in 2008. Vienna shows an average room rate around 162 Euro per night. In the capital city of Hungary, Budapest, an average hotel room rate is around 123 Euro.
Average room rates in Germany are still good value in comparison to other countries, even if there is a slight growing trend. Frankfurt shows an average room rate around 181 Euro (15th place), followed by Munich with around 154 Euro (23rd place) and Berlin with around 134 Euro (30th place) all showing growth.
With sustained demand in certain cities, availability is an ongoing challenge. HRG’s data shows that 36% of denied bookings are either due to a lack of a negotiated rate, or hotels choosing to ‘close out’ agreed rates in favour of more lucrative options. This highlights the need for businesses to secure a comprehensive and effective Hotel Rate Programme and emphasises the ever more important role of HRG in successfully securing competitive rates on behalf of clients.
The results show that corporates appear to be travelling smarter as they look to control travel costs and maximise their return on expenditure. A slight decline recorded in the average length of stay highlights this point, as business travellers look to reduce accommodation costs or where possible find alternatives to travel: one day meetings, video conferencing or reducing the frequency of trips. HRG is able to advise clients on the best and most effective ways to cut costs, identifying alternative travel options to help manage and reduce corporate travel budgets.

This trend is further reflected by the growing number of companies travelling to emerging economies, as an increasing number of businesses transfer elements of their business to exploit lower operating overheads. These markets are expanding to meet demand. This is most evident in India, in particular the financial capital, Mumbai, where the banking, financial and IT sectors show no signs of slowing their operations; and cities such as Hyderabad are rapidly following suit. Demand in these cities continues to outstrip supply and the majority of investment at the top end of the market is supporting continued rate increases.
HRG’s interim survey is based on a combination of industry intelligence, actual room nights booked and rates paid by its UK clients during January to June 2008 compared to the same period in 2007.

Top 10 most expensive cities worldwide: January to June 2007 v same period in 2008
	2008
Ranking
	City
	2008
Average Room Rate €
	2007
Average Room Rate €
	2007 Ranking

	1 
	Moscow
	€ 379,52
	€ 303,12
	1

	2
	Mumbai
	€ 258,36
	€ 187,83
	10

	3
	Paris
	€ 247,31
	€ 210,88
	4

	4
	Milan
	€ 247,21
	€ 202,88
	6

	5
	Geneva
	€ 232,68
	€ 176,47
	13

	6
	Dubai
	€ 232,52
	€ 208,35
	3

	7
	Abu Dhabi
	€ 231,50
	€ 188,56
	- 

	8
	New York City
	€ 230,05
	€ 228,93
	2

	9
	Zurich
	€ 229,78
	€ 186,13
	11

	10
	Stockholm
	€ 228,31
	€ 198,73
	7


Key European cities have continued to show consistent growth over the last six months. Once again Moscow has witnessed the highest average room rate.
The Gulf has similarly seen significant increases with Abu Dhabi entering the top 10 most expensive cities for the first time at seventh place. The limited supply of hotels, primarily dominating the top end of the market, combined with high demand and upgrades of existing hotels in the region, has forced prices upwards. This is further assisted by the historic perception of lower rates than its neighbour Dubai which, as a result of the overflow of demand, has moved from third to sixth place. 
- Ends-
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Notes to Editors:

Hogg Robinson Group (HRG) is the award-winning international corporate travel services company. Founded in 1845 by a wine merchant and an insurance broker, HRG has over 60 years specific corporate travel expertise. Its corporate services interests include owned or controlled corporate travel operations in 25 of the key driver and growth markets throughout Asia Pacific, Europe and North America. Supported by contracted partners, the HRG worldwide network extends to over 100 countries.

Totally committed to a value offering for clients, HRG offers a comprehensive range of corporate travel services including Corporate Travel Management, Consulting, Events & Meetings Management and Sports as well as Expense Management through its Spendvision operation. 















